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Reviewed by Ashley Beleny, Instructor, Virginia Tech on 4/11/22
The textbook covers a range of issues; however, it goes into areas that are beyond the scope of international business and increases the large about of information to be covered in one semester. read more
Comprehensiveness rating: 4 see less
The textbook covers a range of issues; however, it goes into areas that are beyond the scope of international business and increases the large about of information to be covered in one semester.
Content Accuracy rating: 2
The book is overall accurate, but it needs to be updated. Case studies, information about the current status of China, the WTO and international trade agreements all are out of date.
Relevance/Longevity rating: 5
Trade agreements have changed, such a the RCEP being negotiated, and those changes have affected a number of geopolitical elements that should be acknowledged.
Clarity rating: 4
The book is written in a very conversational tone which is easy to read.
Consistency rating: 5
It is very consistent throughout in its organization.
Modularity rating: 5
The book is divided into sections that can be moved around and organized as is desired for the course.
Organization/Structure/Flow rating: 4
The structure is a little awkward in the order I would put things and the emphasis I would put on different areas. It skips from one area to another, but overall that makes it more modular if the course is organized in a way that just necessitates readings or sections that can be inserted into the course.
Interface rating: 5
The book is laid out clearly.
Grammatical Errors rating: 5
There are not a significant number of grammatical errors to skew the understanding or flow of the textbook.
Cultural Relevance rating: 4
Culture is a key issue for international business. The cultural section of the book doesn't continue to go into how culture affects how businesses operate to the point appropriate for this course.
The highlighted words that are emphasized in the book are not the keywords in the situation.
Reviewed by Samira Hussein, Professor, Business Administration, Johnson County Community College on 5/30/21
I currently use a textbook from a major publisher which is an introductory text in international business, much like this one. I find that the topics in both texts are comparable. I would not need another text to supplement the material. However,... read more
Comprehensiveness rating: 5 see less
I currently use a textbook from a major publisher which is an introductory text in international business, much like this one. I find that the topics in both texts are comparable. I would not need another text to supplement the material. However, as others have mentioned in their review, the examples seem dated. As long as I emphasized the theoretical part, I would be fine with adopting the textbook. Also, each sub heading is organized with "key takeaways", discussion questions, and a summary. All of this provides reader friendly pedagogy.
Content Accuracy rating: 5
No inaccuracies were noted. The examples provided throughout the textbook provide multiple perspectives, due to which this textbook will enjoy broad appeal to many instructors.
As long as instructors use the book to provide a framework of international business, the textbook will provide the foundation in a comprehensive manner. In the digital world where newsletters to supplement the textbook also become dated, instructors can always add currency to this textbook by providing examples that are current. The book is very relevant to a foundational course since it covers all aspects of international business.
Clarity rating: 5
The prose is written in a manner that creates interest in the topics. I found myself drawn to the several topics and sub topics because of the interesting examples given from not just one part of the globe, but all over. The points made in these headings and sub-headings are summarized, and also practical tips are given quite often. All this provides clarity for the reader.
Consistency is the biggest appeal of this textbook. By the second or the third chapter the reader knows what to expect, and how terminology will be understood through examples, and practical applications.
Modularity rating: 4
Although, I am used to chunking the chapters into sections, I believe that instructors can easily divide the various chapters into broader themes. The author provides each sub-heading as a comprehensive reading assignment. Bibliography is provided at the end of each section which can be assigned as further reading and research for the students.
I would rearrange the topics differently since there are some chapters that would logically flow better next to each other. Sub themes can be created by re-arranging the chapters differently.
Interface rating: 3
I found the blue text within the chapter distracting since they are not hyperlinked. Also, many of the hyperlinks at the end of the section are not functional. The text does not offer many images that may enhance the explanation provided. This creates lack of interest for the reader. However, the images that are provided are relevant within the context of the discussion.
There are no grammatical errors.
Cultural Relevance rating: 5
The very fact that the book provides examples from all over the world rather than certain economies demonstrates cultural sensitivity to me. Furthermore, the examples are interesting and create curiosity for the different regions of the world.
I found the textbook to be relevant, user friendly, and fairly comprehensive. However, with all the bells and whistles provided by textbook publishers, the accuracy of working links, and superior supplements provided for the textbooks a strong draw towards sticking with the publishers. This by no means implies that this text cannot be used as is. If power points, testbanks and other supplements can be added, some of the negatives of this textbook can be easily overlooked. The price is just right ($0)!!
Reviewed by Trunnis Goggins, Adjunct Instructor of Business, Trine University on 4/16/21
This textbook does a great job at providing the basics and foundation of international business. However based on the ever dynamic and changing world of international business, some information is a little dated. read more
This textbook does a great job at providing the basics and foundation of international business. However based on the ever dynamic and changing world of international business, some information is a little dated.
The author does a great job at presenting well-founded and peer reviewed facts. Again due to the rapidly changing laws and trade agreements, it is rather difficult to maintain accuracy in a book like this even from one semester to the next.
This book does a great job at presenting the fundamentals. There are only some aspects of this textbook that may deem to be obsolete. However, the foundational approach of this textbook does give the student a clear and concise description of the inner workings of international business.
The book is well written and does provide real-world scenarios. These scenarios can be extremely helpful in understanding the technical and academic aspects of international business.
The author does a fantastic job of providing a consistent message.
This textbook is written in a way that builds from one chapter to the next. It is easy to follow and its sequence allows the student to continually build on prior learning from prior chapters.
Organization/Structure/Flow rating: 5
This textbook is very organized and very well planned.
Extremely manageable interface.
I found no grammatical errors
This book was written in a fashion that was sensitive to all cultures. It also gave very valuable insight to the ethical values and cultures of many other economic systems throughout the world.
Reviewed by Ruby Lee, Professor, Florida State University on 11/5/18
The text covers a wide range of topics that are important and timely to international business. Instructors who teach international marketing should also find the text helpful. Nonetheless, the text does not provide index or glossary. read more
The text covers a wide range of topics that are important and timely to international business. Instructors who teach international marketing should also find the text helpful. Nonetheless, the text does not provide index or glossary.
The content is absolutely unbiased and accurate at the time of writing. Many examples and cases discussed in the text are real companies and their issues are continuing.
The text is highly relevant and up-to-date. Examples are well used. The theory and most concepts will not be obsolete within a short period of time. However, the challenge of teaching international business is that companies are consistently changing, revising their strategies, and making various adaptations to stay afloat, and therefore some of the examples (e.g., Google in China) might need to get updates more frequently than others. But it should be relatively easy and straightforward to implement.
The text is easy to understand and follow. Examples are abundant to adequately illustrate various concepts or terminology used in the text. But it would be better if a glossary was included.
The text is highly consistent. Examples (opening cases), contents, and exercises to reinforce students' learning are in order.
The book's modularity follows most mainstream IB textbooks. So, it should not be a problem for instructors to switch from their current text to this one. Each chapter is well organized with smaller reading sections. This definitely allows instructors to pick and choose the topics that fit into their curriculum.
The topics in the text are well organized and presented. Examples (opening cases), contents, and exercises to reinforce students' learning are in order. It would be very helpful if the beginning of each chapter has a table of content.
Interface rating: 4
The text does not have many images and charts. So, I don't see any interface issues.
The text is written in plain English. I do not spot any grammatical errors.
The text is very culturally sensitive indeed. It uses examples from different parts of the world. It further includes real company examples from various countries across the globe to demonstrate the challenge of conducting international business. It's really a nice text.
The text is wonderful overall. Please include a table of content of the text, a table of content for each chapter, a chapter summary, a glossary. More tables and figures to illustrate some of the contents would be helpful too.

Reviewed by Barry Hawkey, Adjunct Faculty, Portland Community College on 6/19/18
This is a massive text, and seems to cover everything I’d need in my International Marketing course. Without a table of contents or an index, however, it is difficult to understand the complete flow of this 730-page text! Any instructor using... read more
Comprehensiveness rating: 3 see less
This is a massive text, and seems to cover everything I’d need in my International Marketing course. Without a table of contents or an index, however, it is difficult to understand the complete flow of this 730-page text! Any instructor using this text would need to begin by constructing their own.
This text seems to be very professionally written, and I have found no errors or evidence of bias. I would recommend it to college-level instructors
Relevance/Longevity rating: 4
International Marketing is a rapidly changing topic, so it is difficult to write a text with examples that will not seem out of date in a few years. Examples in this text include Coca-Cola, DeBeers, and Google, which seem unlikely to be rendered obsolete any time soon.
The text is well-organized by section and subsection, but the lack of a table of contents or index makes it very difficult to find every reference to a particular topic. Without those, future updates will be very hard to integrate.
The text is very professionally written. Sentence structures and explanations are easy to follow, and should be easily accessible to college-level students.
Consistency rating: 4
The text is professionally written, and appears well laid-out. I do not see much evidence of language or concepts building on themselves, or of early topics being referenced in later chapters, however. There is also no glossary, and key words do not seem to be given highlighted definitions in the text. Still, the overall voice of the text is very consisent.
The case studies and matching exercises given in every chapter are a huge help, and make the massive text much more approachable to readers.
While the case studies, “amusing anecdotes” and exercises are very helpful, in some areas they seem to overwhelm the actual text. For example, Section 5.3, on The United Nations and the Impact of Trade, begins on page 252 and continues for 9 pages. If you remove all of the ‘asides,’ however, you are left with only 4 pages! More than half of the section is spent on asides.
The lack of any pictures or illustrations hinders reader understanding in some places. For example, the ‘6 Steps of Scenario Planning’ on page 397 would greatly benefit from a flowchart or diagram.
Organization/Structure/Flow rating: 2
The text does not have a table of contents or index! This makes it very hard to use as a reference, and they should definitely be added. At 730 pages, the lack of a table of contents even makes it hard for an instructor to get a handle on what the book offers.
Interface rating: 2
Blue, underlined text of chapter and section headings are not working hyperlinks, although they seemed designed to look like them.
The lack of pictures and illustrations make these text tiring to read. It always makes the text ‘feel’ unprofessional, although the content itself is great.
This text is very professionally written. I have not found any grammatical errors.
This text appears to be very professionally written. I have not found any evidence of cultural insensitivity, and the examples appear to come from many different countries. It is a large text, however, and I have not read all 730 pages.
While I understand that intellectual property rights somehow must require this book be published with the phrase “Author’s Name retracted as requested by the work’s original creator or licensee,” it is disconcerting to see that phrase appear again and again. That phrase is given 15 times in total, and I expect it will cause readers to question the quality of the content, unfortunately.
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Ancillary Material
About the book.
International Business is one of the most challenging and exciting courses to teach in the Business School. To teach a current, dynamic and complete course you need a textbook by authors as passionate and informed about International Business as you are.
Carpenter and Dunung's International Business: The Opportunities and Challenges of a Flat World provides exploration into building, leading, and thriving in global organizations in an increasingly flat world. The authors define ”Flat world“ as one where service industries that dwarf manufacturing industries in terms of scale and scope, an Internet that pervades life and work, and networks define modern businesses, whether service or manufacturing. Carpenter and Dunung's text is designed to speak to technologically-savvy students who see national borders as bridges and not barriers.
The authors use the lexicon of international business, and additionally, develop students' knowledge of international contexts with the aim that they may launch, run, and work in any organization that is global in scope (or is wrestling with global competition or other global threats).
The textbook is organized in 5 Sections:
	Section 1 introduces the global business course and concludes with a chapter on seizing global opportunities.
	Section 2 develops student knowledge about key facets of the global business environment, while
	Section 3 develops knowledge about how a student or organization can exploit opportunities in that global environment.
	Section 4 is devoted to entrepreneurship in a flat world — this section will explore why the entrepreneurial context is changing, provide lenses for identifying and capitalizing on entrepreneurial opportunities, and
	Section 5 shows how key organizational activities can be managed for global effectiveness. Every chapter has five enumerated learning objectives, each of these five sections concludes with a short summary (”Key Takeaways“) and five review questions.

In addition, each chapter concludes with a mini case on a unique global business that encompasses the topics shown in the chapter. The authors even provide a set of end-of-chapter questions that are mapped to AACSB learning standards, so that you will be able to measure how well students are grasping course content that aligns with the AACSB guidelines. Request a desk copy of Carpenter and Dunung's International Business: The Opportunities and Challenges of a Flat World to experience its current and progressive look at International Business for yourself.
About the Contributors
Mason A. Carpenter (PhD, 1997, University of Texas at Austin) is the M. Keith Weikel professor of leadership at the Univeristy of Wisconsin Madison’s Wisconsin School of Business. His research in strategic management concerns corporate governance, top management teams, social networks, and the strategic management of global startups and is published widely in leading management and strategy journals. He is also author of numerous books used in leading undergraduate, MBA, and educutive education courses around the world, including Principles of Management published by Flat World Knowledge. He is associate editor of the Academy of Management Review and serves on the editorial board of the Strategic Management Journal. At the University of Wisconsin, he is responsible for the undergraduate, MBA, and ExecMBA courses in business, corporate, and global strategy. With others, he has also advised the top management teams and business unit leaders of Fiskars, SABMiller, GE, Harley Davidson, Rockwell International, Vivendi, Kerry Ingredients, Covance, Danisco, Badger Meter, and Banta in the areas of strategy formulation, strategy implementation, and strategic change. His teaching accomplishments include MBA Professor of the Year, notoriety as one of the two most popular professors in several BusinessWeek MBA program polls, the Larson Excellence in Teaching award from the Wisconsin School of Business, and, most recently, a Distinguished Teaching award from the University of Wisconsin-Madison. He also works to integrate experiential and behavioral perspectives of strategic management into the classroom through positions on the BPS and SMS Executive Committees, Doctoral and New Faculty BPS consortia, and the widely-used BPS Strategy Teaching Toolkit.
Sanjyot P. Dunung is president of Atma Global (www.atmaglobal.com), a publisher of innovative learning products and solutions for the corporate, higher education, and K-12 markets. The company’s mission is to create engaging, best-of-class, global learning products and solutions focusing on countries, cultures, and global business issues. Sanjyot is a recognized leader in the field of cross-cultural learning and has more than fifteen years of extensive experience in developing leading-edge, multimedia learning solutions. Notably, she is the author of Doing Business in Asia: The Complete Guide, focusing on the cultural issues of conducting business in twenty Asian countries (1995 and 1998 by Simon & Schuster). Sanjyot periodically authors articles on doing business internationally. Further, she has appeared on CNBC-TV, CNN International, Bloomberg TV, and various radio programs and is often a guest speaker at conferences and seminars addressing international business and entrepreneurship. Her book, Straight Talk About Starting and Growing Your Own Business, was released in November 2005 by McGraw Hill; she has two entrepreneurship books, Starting Your Business and Growing Your Business with Business Expert Press. Sanjyot also worked as a banker in New York with American and Japanese banks. Sanjyot was selected as a protégé member of the Committee of 200. She’s cofounder and president of the Dunung-Singh Foundation, committed to providing educational opportunities and hope to underprivileged children. She also served as a member of the board of directors of the US Committee for UNICEF (United Nations Children’s Fund). Sanjyot mentors Afghan women entrepreneurs through Project Artemis. Sanjyot’s academic history includes a BA from Northwestern University and an MBA, with an emphasis in international finance, from Thunderbird, School of Global Management. She is the school’s 1997 recipient of the Distinguished Alumni award. Sanjyot was born in India; was raised in Liverpool, England and Chicago, and now lives in New York with her three sons.
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Case studies are descriptions of real or hypothetical business problems.
Case studies can be found in:
	books, ebooks, and journal articles via Library Search (include the phrase "case study" in the search)
	online business databases: 
	ABI/INFORM collection Worldwide business journals for information on advertising, marketing, economics, human resources, finance, taxation, computers, and companies.
	Business source complete Business Source Complete is a scholarly journal article database, providing bibliographic and full text access to business, finance, and management journal articles, as well as company & industry information.
	Sage Knowledge SAGE Knowledge is a social sciences digital library containing resources by publisher, Sage, for students, researchers, and faculty. It includes a range of content, including scholarly monographs, reference works, handbooks, series, business cases, professional development titles, and more.
	Tourism Cases "Tourism Cases is a growing collection of case studies written by international practitioners and academics. Designed to share experiences and expertise from the Tourism Industry, our case studies offer practical, real-life examples in one easily searchable platform."


These websites provide a few free case studies. Information on what is publicly available is generally noted in the details of the cases.
	Business Ethics Business Ethics is the study of ethical dilemmas, values, and decision-making in the world of commerce.
	MIT Sloan School of Management Learning Edge
	The Case Centre
	The World Bank Open Knowledge Repository

The following resources provide advice on how to read and interpret case studies, and how to prepare written case study analysis.

	Case studies (Cengage Learning)
	Preparing a Written Case Analysis (McGraw Hill)
	Guide to Case Analysis (MBA Depot)
	Case Study Method: A Step-by-Step Guide for Business Researchers (Journal article)
	How to write a case study response (QUT)
	<< Previous: Journal articles and databases
	Next: Company info >>
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Global Business Environment - a case study

Related Papers
Canadian Public Policy
Wayne Lewchuk
Amid considerable public debate, governments across North America have offered rich incentive packages to entice investment from multinational automotive corporations. This article explores the relative importance of government incentives in influencing automotive corporations&#39; decisions to invest in Canada on the basis of a data analysis of investment incentives in Canada and the United States, a case study of Toyota&#39;s decision to invest in the Woodstock assembly plant, and a series of interviews with industry and government stakeholders. Our article concludes that although locational costs are a major determinant of investment decisions, the corporate decision to build a new assembly plant is a multimillion-dollar long-term investment with considerable risks. In assessing the risks and estimated costs of these investments, we found evidence of major variances between companies in what determined their decision. Although incentives were usually important, our research point...

International Journal of Technological Learning, Innovation and Development
Nick Oliver
papers.ssrn.com
Crystal Chang
Late industrializing nations confront the challenge of creating strong domestic firms under conditions of intense competition from industrialized countries, steep technological learning curves, scarcity of capital, and evolving regulations within the global trade regime. The appeal of FDI lies ...
Asian Journal of Technology Innovation, 20, Supplement 1, 1-7
Patarapong Intarakumnerd
This Special Issue focuses on the interaction between external and internal resources leading to building up and/or enhancing the innovation capabilities of firms in emerging Asian countries, with special references to the roles of universities and public research institutes in assisting local firms to develop innovative capabilities. The automotive sector has been selected as a case study. The results illustrate that the crucial internal factors are firms' technology strategy and strategic intent, learning process, and absorptive capacity, while the important external factors are demand and product life cycle, and regulation and policy environment.
Journal of Cleaner Production
Utpal Chattopadhyay
The Indian two-wheeler industry has undergone a long journey since its humble beginning in the late 1940s. During these eventful years, it has experienced great advancements in technology, tremendous increments in production volume and opening up of the market for global trade. India has now emerged as a global leader in two-wheeler production and trade. A key factor behind the creditable progress of this industry has been the operation of several international joint ventures (IJVs) such as Kawasaki Bajaj, TVS Suzuki, Kinetic Honda and Hero Honda. Of all IJVs, the partnership between Hero and Honda has been the longest and perhaps the most remarkable too. This article gives a brief overview of the Indian two-wheeler industry and presents a glimpse of the IJVs therein. It analyzes the impact of Hero Honda case, in detail, to showcase how a local manufacturer can team up with a global player and still achieve a synergy between their core competencies for enhancing efficiency, productivity and quality. The article narrates the transition from interfirm competition to cooperation and aims at finding out how management innovations by both the partners can help reduce conflicts of interest, avoid cannibal-ization of the products of individual firms and derive mutual benefits by aligning their individual targets to a common goal of market success.
Cambridge Journal of Regions, Economy and Society
J. Michie , Alex Ruyter
International Journal of Automotive Technology and Management
Bernard Jullien
China & World Economy
Henryk Kierzkowski
Dennis Tachiki
Since the mid-1980s, Indian automobile suppliers have been upgrading their technological knowhow to competitively respond to an increasing demand for higher value-added components from domestic and global assemblers. From an infant industry in the 1940s, today Indian automobile companies are ranked globally 2 nd in two-wheeler, 3 rd in small cars and 5 th in commercial vehicles. In stark contrast to the immutable import substitution origins of the Indian automobile industry, this emerging scenario would make it one of the dynamic automobile hubs in the world (Dun and Bradstreet 2012). The main research question in our study is why has the Indian automobile industry grown over the past two decades while those in other countries, such as Spain, Mexico and Brazil, have been taken over by multinational corporation? In seeking answers to this question, we visited Indian and foreign automobile companies in three regions of India: Maharashtra (Mumbai, Pune), Tamil Nadu (Chennai), and the N...
RELATED PAPERS
IEEE Access
Jinhyoung HONG
… for the Scholarship of Teaching and …
Christina Papadimitriou
Journal General Economics
Magdalena Barreto
Environmental Health
Steve Browning
Ali Mohammad Mosadeghrad
Jurnal Keperawatan Muhammadiyah
Yulis Anggraeni
Proceedings of the Fifth International Conference on Language, Literature, Culture, and Education (ICOLLITE 2021)
amalia wahyu putri
FORMAHABANA2023 Congreso Internacional de Diseño
Edgar López Jiménez
Applied Microbiology and Biotechnology
Roberto Quijano
Revista Internacional de Culturas y Literaturas
Graciela Rubio
Journal of Physical Chemistry C
Alexandre Vial
International review of economic policy =
jesus MOLINA BELMONTE
Canadian Journal of Agricultural Economics-revue Canadienne D Agroeconomie
William H Meyers
Daniel J. Lasker
Occupational Hygiene and Health Promotion
Reza Gholamnia
Biophysical Journal
Thomas Meier
Tamkang Journal of Mathematics
David Dongo
Paul Thirion
RELATED TOPICS
	  We're Hiring!
	  Help Center
	Find new research papers in:
	Health Sciences
	Earth Sciences
	Cognitive Science
	Mathematics
	Computer Science
	Academia ©2024


Business Case Studies
	Getting Started
	Case Analysis
	Finding Case Studies in the Library

Free Case Studies
	Buying Cases
	Writing Case Studies
	Case Competitions
	Case Interviews
	Case Method (Teaching)

Many academic and business institutions develop and publish case studies. Some of these organizations provide free access to their case studies:
	Acadia Institute of Case Studies Focuses on entrepreneurship and small business operations.
	Business Case Studies by Company
	Business Ethics Case Analyses
	Canadian Centre for Occupational Health & Safety: Workplace Health Case Studies
	Case Centre Available for a fee.
	Daniels Fund Ethics Initiative Case Studies
	Give to Get Marketing. Marketing and Advertising Case Studies
	HR Open Source Case Studies
	MarketingSherpa Choose "Case Studies" as the content type in the filters.
	MaRS Search for "case study" in the top right search box.
	MERLOT Business Cases
	MIT LearningEdge Case Studies Free case studies by MIT Sloan School of Management.
	Penske. Logistics Case Studies
	Society of Human Resources Management.
	Open Case Studies Project by UBC The Open Case Studies project at UBC brings together faculty and students from different disciplines to write, edit, and learn with case studies that are free and open.
	World's Best Case Studies Short video case studies covering topics including consumer goods, services, and technology.
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	Next: Buying Cases >>
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Business Environment Notes, PDF, Syllabus, Book | MCOM (2024)
	Post last modified: 11 January 2023
	Reading time: 12 mins read
	Post category: MCOM Study Material

Download  Business Environment Notes , PDF, Books, Syllabus for MCOM (2024). We provide complete business environment pdf. Business Environment study material includes business environment notes, business environment book, courses, case study, syllabus, question paper, MCQ, questions and answers and available in business environment pdf form.
Business Environment subject is included in M.COM 2021 so students can able to download business environment notes for MCOM 2021 for 1st semester and business environment notes for M.COM 2021 1st year.
Table of Content
	1 Business Environment Syllabus
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	3 Business Environment Notes
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	6 Business Environment Books

Business Environment Notes can be downloaded in business environment pdf from the below article.
Business Environment Syllabus
A detailed business environment syllabus as prescribed by various Universities and colleges in India are as under. You can download the syllabus in business environment syllabus pdf form.
	Introduction to Business Environment
	External Environment of Business
	Trade Unions and Quality Circles
	Indian Economy-An Overview
	Public sector in India
	Fiscal and Monetary Policy
	Indian Economy- Growth and Drivers
	Industrial Policy of India
	Challenges Faced by Indian Economy
	Unemployment
	Black Money in India
	India and the Knowledge Economy
	Foreign Direct Investment and Foreign Portfolio Investment
	Classification/Types of FDI
	FDI in Indian retail Sector
	Other International Forums for Trade Facilitations
	Intellectual Property Rights
	Foreign trade policy of India

M.COM Business Environment PDF
Business environment notes.
Definition of Business Environment is sum or collection of all internal and external factors such as employees, customers needs and expectations, supply and demand, management, clients, suppliers, owners, activities by government, innovation in technology, social trends, market trends, economic changes, etc.

These factors affect the function of the company and how a company works directly or indirectly. Sum of these factors influences the companies or business organisations environment and situation.
Business Environment Questions and Answers
Some of the business environment questions and answers are mentioned below. You can download the QnA in business environment pdf form.
	“The relation between a business and an environment is not a one way affair”. Comment.
	Analyse how Indian automobile market has changed over these years. What are the critical success factors for some of the major players in this industry?
	India’s industrial outlook changed significantly after 1991. Why and how?
	Discuss the major changes that have taken place in India’s political scenario over the years. Has the situation improved or worsened? Give reasons.
	How do the demographic variables decide the marketing mix of the organisation? Explain with detailed example of any two companies from different industries.
	“Environment is dynamic and multi-faceted”. Discuss.
	A company should not only monitor its own performance but competition also. Why is it so important to assess the competition? Take any close competitors from any industry and compare & contrast the two.
	Suppose you are the CEO of a fast food restaurant chain. Your company wants to enter India and position itself in the same category as McDonalds, KFC and Pizza Hut. What factors will you have to keep in mind before entering India?
	Is there any practical difference between scanning and monitoring? If you were to assess the competition, which one is better for you?
	“A good strategist always keeps an eye on development in environment.” Comment.
	Do a SWOT analysis of the Indian Tourism industry?
	Suppose you are going a researcher interested in knowing the actual position of the fashion industry. What will be better for you-SWOT analysis or SLEPT analysis? How will you do analysis?
	Discuss how volatility in crude oil prices across the world and growing import bill poses a big threat for Indian economy.
	What is the rationale behind the Five year plans? Do you think five years are enough for a plan to be put up and implemented successfully? Critically analyse the planning process in India till now.
	Critically evaluate the eleventh five year plans. Do you think they cover all the issues that need to be addressed? What suggestions can you give for improvement in these plans?

Business Environment Question Paper
If you have already studied the business environment notes, then it’s time to move ahead and go through previous year business environment question paper.
It will help you to understand question paper pattern and type of business environment question and answer asked in MCOM 1 st year in business environment exam. You can download the syllabus in business environment pdf form.
Business Environment Books
Below is the list of business environment books recommended by the top university in India.
	Branson William H., Macro Economic Theory and Policy, First East-West Press, 3rd edition 2005.
	Dornbusch, R. and S. Fischer Macro Economic 6 th edition Publisher Tata McGraw Hill.
	Oliver Blanchard Macro Economic 4 th edition Pearson Education, LPE.
	Mankiw, N. Gregory, Macro Economic 4 th edition. Macmillan.

In the above article, a student can download business environment notes for 2 nd semester MCOM 2021 and business environment notes for 1 st year M.COM 2021. Business Environment study material includes business environment notes, business environment books, business environment syllabus, business environment question paper, business environment case study, business environment questions and answers, business environment courses in business environment pdf form.
Go On, Share & Help your Friend
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